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 Qualitative methods: 
 56 interviews, 2 focus groups, 

participant observations at 
various locations and events, 
content analysis of 
public/social media 

 
 Quantitative methods: 
 Analysis of City of Sydney 

Floorspace and Employment 
Survey data, 362 survey 
questionnaires, census, 
immigration and tourism 
statistics 

Research Method 
 

Presenter
Presentation Notes
Field work has been conducted between 2012 and 2014, the project will end in mid 2015Data was collected through multiple methods, including qualitative and quantitative methods



Ethnic enclave stereotype 

What makes a really good Chinatown? 
It has to provide a distinctive enclave otherness… 
It has to have history, heritage and culture 
The best Chinatown must be authentically Chinese… 
The best Chinatowns are in-your-face Chinese. 
They aren’t polite, pretentious or pretty, but have 
strange sights and happy energy… 
Convivial restaurants are jammed, shop elbow-jostling 
and everywhere daily life unfolds…’  

Traveller, SMH, 20 July 2013 

Presenter
Presentation Notes
The history of Chinese in Australia dated back to the gold rush in 1850s. Because of the racial discrimination caused by the ‘White Australia Policy’ many Chinese lived together in the ethnic ghetto known as Chinatown.Sydney’s Chinatown in Dixon Street was originally a timber storage yard. Chinese people began to live there around 1920s when the wholesale fruit and vegetable market moved to Hay Street.This is an article published on Traveller section of Sydney Morning Herald in July 2013.The author still wrote the article in an ‘orientalist’ fashion. He described Chinatown as an enclave as they have remained unchanged since the last centuryOur ARC funded project is aimed to question this outdated ethnic enclave stereotype and shed light on the way which Sydney’s Chinatown has evolved in the 21st century.



Australia in the Asian Century 

Australia in the Asian Century 
‘ Australia is located in the right place at the right time— 
  in the Asian region in the Asian century’ (Australia in the Asian 
Century White Paper, 2012, p.1) 
 

 

Presenter
Presentation Notes
Sydney’s Chinatown has undergone rapid transformation in these days. It can be said Chinatown is now at a transition phase.   A lot of global and local forces has generated great impact on Chinatown, such as intensified globalisation and rapid increase of international migration. One important global force is the rise of Asia in the 21st century, which has significant implications to Australia. In the executive summary of the Asian Century white paper it said‘As the global centre of gravity shifts to our region, the tyranny of distance is being replaced by the prospect of proximity, Australia is located in the right place at the right time in the Asian region in the Asian Century’The closer relations with Asia not only brought many opportunities to Australia’s economy, but also transformation or challenges to its demographics, consumption patterns and even culture



Sydney as a global city 

 
Key facts: 

∗ 634,000 Asia-born people living in greater 
Sydney, 16% of total population (ABS, 2011) 

∗ 166,000 Asian international students in 
NSW (YEDec14), 75% of total international 
students (AEI, 2014) 

∗ 1.3 million Asian tourists visited NSW (YE 
Sep14), 42.5% of total international visitors 
(DNSW, 2014) 

  Photo by Christopher Chan, flickr.com, creative commons license 2.0 

 Sydney as a centre for international investment, tourism, 
trading, transportation, education and culture 

 Significant transnational flow between Sydney and Asia 

Presenter
Presentation Notes
Like many other global cities in the world, Sydney is the centre for international investment, tourism, trading, transportation, education, culture in Australia and there are significant transnational linkages and exchanges between Sydney and Asia through migration, study and travel.Some key figures:Rapid growth of Asian migrants since 1970s, now 634000 Asian migrants living in greater Sydney accounting for 16.6% of total population (ABS 2011)There were 165,716 Asian international students in NSW, accounting for 75.3% of the total international students in NSW (AEI, 2014)1.3 million Asian tourists visited NSW (YE Sep 14), accounting for 42.5% of total international visitors in NSW (Destination NSW)



Distribution of Asia-born population  
in greater Sydney (ABS, 2011) 

34.12%-64% 

21.31%-34.12% 

12.5%-21.31% 

5.68%-12.5% 

0-5.68% 

Presenter
Presentation Notes
Distribution of Asia-born population in SydneyThere was an article in SMH few weeks ago about the ‘new Chinatown’ in Sydney, Hurstville now has the biggest population with Chinese ancestry, over half of the residents reported that they have Chinese ancestryLike the Chinese population, migrants from Asia also settled widely across greater Sydney. This map showed the distribution of the population who were born in Asia. The darkest orange colour marked the suburb with highest density of Asian migrants, this map showed the emergence of a few Asian concentrated ‘ethnoburbs’ in greater Sydney



Top 10 Sydney suburbs with highest density of 
Asia-born population (2011) 

 
Rank Suburb No. of Asia-born No. of population % of Asia born 

1 Haymarket 3442 5378 64.00% 
2 Homebush West 3377 5783 58.40% 

3 Harris Park 2858 5069 56.38% 

4 Rhodes 3041 5680 53.54% 

5 Cabramatta 11013 20779 53.00% 

6 Westmead 7274 14171 51.33% 

7 Hurstville 13296 26038 51.06% 

8 Burwood 6236 12469 50.01% 

9 Parramatta 9690 19745 49.08% 

10 Campsie  10410 21221 49.06% 

Presenter
Presentation Notes
This table is based on the census data in 2011. It showed that Haymarket has the highest density of Asia-born population among all suburbs in greater Sydney. 64% of the residents in the suburb was born in Asia



The boundary of Haymarket 

∗ Haymarket Village Centre ∗ Haymarket (state suburb) 

Source: profile.id.com.au Source: profile.id.com.au 

Presenter
Presentation Notes
We aware that there are various boundary definitions of Haymarket. For example City of Sydney’s boundary of Haymarket Village Centre include the suburb of Haymarket and some parts of south CBD and Darling Harbour. Our study mainly used the state suburb definition of Haymarket, as you can see from the slide, it covers a smaller area We choose this definition mainly because it is easier for comparing with the data of other suburbs and historical data
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(ABS enumerated account 1991-2011) 

Demographic change of Haymarket 

Presenter
Presentation Notes
This graph shows the change of population in Haymarket in the last 20 years. 1991- 8061996 - 1370 2001 - 5178  2006 - 49362011 - 6932The most rapid increase in population happened between 1996 and 2001, which can be attributed to the increased migration and international students from Asia and also high rise residential development in Haymarket such as the 46 floor The Peak apartment on the top of Market City which was completed in 1996



∗ In 2011, 5378 people live in Haymarket, increased 34% since 2001, 
35.5% have Chinese ancestry (ABS usual residence account 2001, 2011)  
 
 
 

 

 

Demographic change of Haymarket  

Top 10 overseas country of birth in Haymarket 2001-2011 (ABS 2001, 2006, 2011) 
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Presenter
Presentation Notes
Chinese ancestry (usual residence account) Year             Chinese ancestry		Total population            1419	(35%)	40192006            1621	(37%)	43592011            1914	(35%)	5384Rapid increase in China-born population ( from 360-976 pp, up 171%),Rapid growth of Thai population (grew from 95-799pp, up 741%) S. Korean population (grew from 147-371pp, up 152%)Vietnamese population (grew from 48 to 123pp, up 156%)Decline in Indonesian, Malaysian, HK population



∗ Growing number of Asian migrants in Haymarket, 
emergence of Koreatown, Thaitown 

∗ Transformed Chinatown from a Cantonese-speaking 
Chinese enclave to a hybrid Asian precinct 

Chinatown Unbound 

Chinatown 

Koreatown 

Thaitown 
Photo by Alpha, flickr.com, creative commons license 2.0 

Presenter
Presentation Notes
Emergence of Korea town and Thai town in proximity to ChinatownKoreatown in Pitt Street, previously was a very dark depressed areaKorean working holiday makers  and students started to come 15 years ago and they stayed in the city area. They started doing businesses in this area e.g. open Korean restaurants, grocery store, health shops and attracted more Korean to come in the area. A directional sign of Korea-town was placed on the corner of Pitt and Liverpool Street in 2012Thaitown in Campbell Street, previously was  the old Chinatown areaThe Thai community  began to develop in Campbell Street about 8 years ago when a variety of Thai businesses began to set up in the area such as Thai restaurants, video rental shop, etc because of the cheap rent. More Thai students moved into the high rise apartment there because they feel comfortable in the area. A few directional sign of ‘Thai town’ have been placed in 2013 (corner of Campbell & George Street)



Chinatown Unbound 

Example of sites in Sydney with Asian interest: 

Presenter
Presentation Notes
Increased number of Asian investors bought freehold buildings in Chinatown and Central SydneyThe map was created by using interview data with real estate agentsThe blue showed the locations of Chinatown, Thai town and Korea townThe red showed the buildings owned or developed by Asian investors (e.g. Singapore, Malaysia, China, HK) or provide Asian style products & services The yellow showed the a few example of sites with Asian interest such as freehold buildings in Sydney CBD bought by Asian investors , some ethnic based cultural organisations (e.g. China/Korean cultural centre/clan societies etc)It shows high concentration of sites with Asian investment around Chinatown/CBD south, but these sites also go beyond Chinatown and spread to Circular Quay (in a sense transcend the traditional Chinatown border)



∗ A popular gateway for new immigrants from China/Asia 
∗ A starting point for new businesses targeting Asian/Chinese 

customers 
∗ A important hub for foreign Chinese/Asian investment (e.g. 

property development, restaurants) 
∗ A popular tourists destination for international and domestic 

visitors (top 3 most visited precincts in Sydney) 
∗ A successful food hub for a variety of Asian ethnic cuisines 
∗ A popular social place for the young people with Asian 

background 
∗ A growing hub for Chinese/Asian professional & 
      business services 
∗ A symbolic hub for Chinese culture  
    and societies  
 

 

Importance of Chinatown 

Photo by Andrea Del Bono, UWS 

Presenter
Presentation Notes
Chinatown remains a crucial hub for Chinese & AsiaNew immigrants from China/Asia prefer to set their first foothold in Chinatown, before they know better about the suburbsHigh number of micro firms showed new start up businesses targetting Asian customers also like setting up their businesses in Chinatown because high concentration of Asian/Chinese clientelesForeign investment from China/Asian also set up businesses in Chinatown to reach local Asian and Chinese customers (e.g. Chinese companies built apartments in and near Chinatown or Indonesian Chinese companies invest restaurants in Chinatown)Chinatown attracted 2.2 million international and domestic overnight visitors, nearly half international visitors visited Chinatown in 2013, 17% from China, but also visitors from UK, USA, NZ and JapanMost popular activities for international and domestic overnight visitors was dining at restaurants and cafes (91%)Young people (15-29 yrs) accounted for 42% of the total international visitors, our survey also showed 92% of the student respondents have visited Chinatown (They prefer Karaoke, Friday night market, feel relatively safe and easy accessible in ChinatownProfessional and business services has the fastest growth rate in employment among all sectors in ChinatownChinatown has a symbolic hub for Chinese culture and societies (some clan groups e.g. Luen Fook Tong, Goong Yee Tong, Chinese Youth League are still in Dixon Street)



Chinatown as a business hub 
∗ 2012 Floorspace and Employment Survey (FES)of 9 

blocks in core precinct of Chinatown (City of Sydney 
2012) 
 

 Key figures (2012 & 2007 FES, City of Sydney) 

998 businesses, up 10.6% from 2007 

7748 workers, up 29.2% from 2007 

Top 3 sectors: Retail, Food, Professional services 
−accounted for 62% of total businesses  
−employed 72% of total workforce 

99% SMEs, average business size 7.8 people 

Biggest growth: Retail & personal service 
Biggest decline: Manufacturing 

Presenter
Presentation Notes
We analysed 9 blocks identified as the core Chinatown precinct area with the data from City of Sydney’s Floorspace and Employment survey in 2007 and 2012There were nearly 1000 business employing 8000 workers in core Chinatown. Both had recorded growth in the last five yearsThe top three sectors in Chinatown wereRetail and personal services, food and drink and professional and business servicesBiggest growth in real term: retail and personal services (increase 60 businesses& 931 workers)Biggest decline: manufacturing, creative industries & ICT



Chinatown as a business hub 

29% 

20% 
13% 

7% 

6% 
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Health

Finance & Financial Services

Higher Education & Research
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 Business in Chinatown core precinct was dominated by 
three major sectors (2012 FES, City of Sydney) 

Distribution of business count in core Chinatown precinct in 2012 

Other 12 sectors 
combined 

Presenter
Presentation Notes
City of Sydney LGA average business growth 10.5% and employment growth 13.6%. Comparing to 10.6% and 29.2% of business and employment growth in Chinatown, respectively (but may not be high value/knowledge based jobs)Core Chinatown precinct dominated by three sectors Retail & personal services, food and drink and professional business servicesThree sectors combined accounted for 63% of total business and 72% of total employmentOther sectors only had marginal growth  or moderate declineChinatown is getting more specialisation in these three sectors, but less diversityProfessional & business  services sector is the fastest growing sector in core Chinatown precinct (employment nearly doubled in 5 years-from 400 people to 800 people)Community and social capital sector had declined, some community organisation reduced their capacity



Chinatown as a business hub 
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Employment change 

Percentage of employment change by block in core 
Chinatown precinct (2007-2012) 

∗ Employment in core Chinatown precinct has grown 29% 
compared to 14% of overall City of Sydney LGA in 2012 
(2012 & 2007 FES, City of Sydney) 

Presenter
Presentation Notes
Chinatown is not static9 blocks of core Chinatown precinct account for 4.6% of total business count and 1.8% of total employment count in Sydney LGA9 blocks of core Chinatown precinct has similar business growth rate (10.6%) as the City of Sydney LGA and higher employment growth rate (29%) compared with the City of Sydney (but many jobs  may not be high value/skilled jobs)Highest growth in employment was found in Block 2, underpinned by rapid growth in professional services and food and drink sectorBlock 1 has the highest growth in business count (51%) and employment growth (47%), vacancy reduced nearly halfBlock 7 has a growing education and research sector



∗ Key facts: over 200 food and drink businesses in core 
Chinatown precinct, employing over 2000 workers (City of 
Sydney, 2012) 

∗ Key trends: growing number of high 
end/niche/speciality/regional Chinese/Asian restaurants 
∗ Chinese hotpot 
∗ Japanese izakaya/karaoke  
∗ Asian dessert/bubble tea 
∗ Korean BBQ 
∗ Thai street food 
∗ Malaysian, Indonesian, Filipino  

 

 
Chinatown ethnic culinary sector 

Photo by smalljude, flickr.com creative commons license 2.0 

Presenter
Presentation Notes
Chinatown is more than a yum cha place, but an Asian culinary cluster. Its success can be attributed to its adoption of innovative ideas from Asia ad leverage on networks based on cultural knowledge and practicesReasons for success:cultural knowledge about Asian food trendco-ethnic labour and customer networkstransnational linkages and local knowledgecluster effect, innovative culture and collective identity Challenges are still present: high operating cost (e.g. closing down of Miss Chu)perception issues (e.g. challenges for fine dining restaurants)intense competition (fierce competition among same type of cuisine e.g. hot pot)



A tale of four restaurants 

∗ Case 1: The young entrepreneur 
 

∗ ‘Our food is more spicy than other 
restaurants because I want to 
offer the authentic taste of 
Szechuan food to our customers’ 

−Owner of a Szechuan restaurant 

Photo by stu_spivack, flickr.com creative commons license 2.0  

Photo by umami, flickr.com creative commons license 2.0 

Presenter
Presentation Notes
This restaurant is started last year by a 3rd year university student from China. He opened his Szechuan restaurant in Chinatown last year with the money from his family in China. His friend designed the interior of his shop to make it fit for the taste of his customers who are majority young people. He admits that his business turnover is not very stable, but he will do more promotion via Chinese social media



A tale of four restaurants 

∗ Case 2: Korean in the laneway 
 

∗ ‘Being down in a driveway in the 
back has a bit more Korean feel, 
because in Korea there is a lot of 
alley ways and things like that’ 

−Manager of a Korean restaurant 
Photo by Alan C., flickr.com creative commons license 2.0 

Presenter
Presentation Notes
This is a family owned Korean restaurant migrated from Korea with her family when she was 2. Now she manages her family’s Korean BBQ restaurant. Having grown up in Australia, she admits that it’s a challenge for her to operate a traditional Korean restaurant, but her Korean heritage helped her to adapt very quickly. Her restaurant is located at the back of a main street, but many customers love it because it gives a more Korean feel. Although her business has been very good, she is not eager to expand but prefer to run it as a family business.



A tale of four restaurants 

∗ Case 3: Sweets for Thaitown 
 

∗ ‘I start to build the front kitchen 
for dessert in my restaurant with 
the main kitchen at the back. 
That’s a hard job because I don’t 
know whether people like it or not 
but I like to present [the Thai 
dessert]’ 

−Owner of  five Thai restaurants 

Photo by Alpha, flickr.com creative commons license 2.0 

Photo by Charles Haynes, flickr.com creative commons license 2.0 

Presenter
Presentation Notes
She is the owner of five very popular Thai restaurants. She came from Thailand 30 years ago. The concept of her restaurant is about Thai street food and over 50% of her customers are Asian people. She said among her other restaurants, Thaitown is the only place that her Thai desserts have good sales. Many customers come to her restaurant to buy a lot Thai dessert during the weekends. 



A tale of four restaurants 

∗ Case 4: Fine dining in Chinatown 
 

∗ ‘In terms of food, we do have 
support from Singapore and Hong 
Kong. In terms of design, we do 
have this décor which is very 
Chinese oriented, but in a way you 
can tell they are not very typical 
Chinese decorations. So I believe 
we reflect a way of very 
sophisticated mixture of Asia 
flavour’ 

Photo by Food Booze shoes via  
http://foodboozeshoes.blogspot.com.au

creative commons license 4.0  

−Sales manager of an upmarket Chinese restaurant 

Presenter
Presentation Notes
She is the sale and marketing manager of an luxury fine dining Chinese restaurant in Chinatown. Her restaurant is a joint investment from Singapore and China and gets technical support from Hong Kong. The restaurants’ renovation costed $10 million and its private dining rooms are particularly popular among Asian corporate clients.

http://foodboozeshoes.blogspot.com.au/


∗ 50.8% of residents between 20-29 years old (ABS 2011) 
∗ 42% of international visitors, 34% of domestic overnight visitors 

between 15-29 years old (Destination NSW 2013) 
 

Survey with 362 university and college students with Asian background in Sydney in 2013 

 

Chinatown Youth Market 

Key findings: 

92% have visited Chinatown, 73% visited Chinatown at least once a month 

Most popular activities:  
dining and drinking (82%), shopping (45%) and meeting friends (43%) 

Most popular cuisines: 
Japanese (43%), Chinese (35%), Korean (25%), Thai (25%) 

90% enjoyed visiting Chinatown. Top reasons:  
Asian food, Asian culture (sense of home), vibe and atmosphere 

Suggestions for improvement:  
improve cleanliness, extend the area, enhance cultural elements 

Photo by Pigeon Poo, flickr.com 
creative commons license 2.o 

Presenter
Presentation Notes
Respondent information:362 respondents, students from 5 universities and 2 colleges 39% mainland Chinese23% local born with Asian background12% Vietnamese88% below 25 years old41% stayed in Australia less than 3 yearsThey are not for selective ‘tourist gaze’ but long term repetitive users of Chinatown



Chinatown Youth Market 

 Where do you eat and drink most frequently in Chinatown? (please 
select all that apply) 

Yum Cha 

Modern Chinese 

Hot Pot 

Malaysian 

Korean 

Taiwanese 

Thai 

Japanese 

Other 

Presenter
Presentation Notes
In a contrast to the convention perception that people go to Chinatown mainly for authentic Chinese food, our survey showed that the most popular food among the students is actually Japanese food.This may also reflect the popularity of Japanese culture among different Asian countriesJapanese (43%)Traditional  Chinese (35%)Modern Chinese (32%)Korean (25%)Thai (25%)



∗ Please rate the importance of the following features in making 
Chinatown a popular destination for you? 

Chinatown Youth Market 

History and heritage of the area 

Location and accessibility 

Cheap eats and goods 

General atmosphere of the area 

Asian style architecture and shop front 

Variety of Asian restaurants, goods and services 

Job options 

Very important Not important 

Presenter
Presentation Notes
Most important features Cheap eat and goods  (3.96 points in a 5 point scale)Variety of Asian restaurants, goods and services (3.95 points)Location and accessibility (3.92 points)Less important featuresAsian style architecture and shopfront (3.45 points)History and heritage of the area (3.08 points)Very different from tourist who come for ethnic characters  expressed in build forms and heritage



What the students say about Chinatown: 
 
‘That is the only place within Sydney that reminds me of home, and New 
Year…the festival kind of stuff. They have that atmosphere there’  

−International student from Hong Kong 
 
‘Chinatown should keep their own culture, because if you don’t like 
Chinatown’s noise during the night, you can go somewhere else to enjoy—
which is a major difference from the CBD, not like all the quiet places, they 
don’t have any character’    

    −International student from China 
 
‘The trend is that it’s all commercialised, it doesn’t make sense, so I feel like 
from a shift from a commercial area to more a cultural area, I’d really love 
to see’     

−local Chinese-Australian student 
 

Chinatown Youth Market 

Presenter
Presentation Notes
What they want from Chinatown and wish Chinatown should be:A sense of home, sense of belonging like going back to their home countryA different vibe and atmosphere (e.g. Asian atmosphere, vibrant, busy, noisy, congested with people etc)Also a place for showing Chinese culture, not just a commericalised place for consumption



Chinatown as a character precinct 

Photo by Andrea Del Bono, UWS 

∗ Chinatown heritage and culture  

∗ ‘It’s all changing, now more modern, 
computerised and now more young people 
coming…but now there was less culture. I am 
here to maintain the culture by holding events 
with the City of Sydney Council, to promote 
Chinese New Year, to promote the Moon Festival’  

−King Fong, Chinese community leader 
 

∗ ‘There used to be lots of negative aspect in the past, 
the way that the Chinese used to be portrayed…I’m 
trying to build bridges between the Chinese 
community and the mainstream…I try to promote and 
show some of the positive things’  

−Daphne Lowe, Chinese community leader 
 
 
 
 
 
 

Photo by Andrea Del Bono, UWS 

Presenter
Presentation Notes
A gradual loss of culture  & heritage in ChinatownDifferent ethnic-based community organisations (CYL, clan associations, Chinese based charity  associations)Support cultural celebrations/festivals and performances as a way to maintain and spread Chinese culture



∗ Haymarket Chamber of Commerce 
‘When they plan development, when they do things, in 
particular when its relating to Chinatown, they should 
have somebody that they can talk to in a collective 
way, and hence the Haymarket Chamber’  

−Shah Yee, founding member of Haymarket Chamber  

∗ Chinatown tour  
‘We get a lot of letters that come back to us 
and say “We learnt so much about Chinatown,   
We didn’t expect to hear so much”’ 
                         −George WingKee, tour guide for Chinatown tour 

Chinatown as a character precinct 

Presenter
Presentation Notes
Haymarket Chamber of CommerceSet up in 2005 by Shah Yee, George Wing Kee and Laurel Selby (Manager of Westpac Bank) a few years later funded by City of SydneyRepresenting the interest of the local business community, work with City of Sydney to enhance Haymarket’s vibrancy and support local small businesses.Function: Sharing information and developing networks, maintaining social relations and solidarity, platform for communication between members and with governmentChinatown tour & phone apps (George Wing Kee & King Fong) assist visitor to understand Chinatown’s past, daily culture and look into its future.



∗ Chinatown Public Domain Plan—Public Art with 
distinctive ‘Asian flavour’  

 
∗ In-between-two worlds 
‘I’m paying respect to the cultural impacts on Australian 
culture, I wanted to acknowledge every other culture as 
well including the local culture, all international cultures 
that have merged with Chinese culture.’  

−Jason Wing, Artist 
 

∗ New Century Garden 
‘Chinatown is very dynamic because it allows…other Asian 
cultures…we have a bit of Korea-town, we have a bit of 
Thai-town…so that makes it even more exciting to me, so 
not to preserve it just this yum cha place, but kind of this 
place where lots of Asian cultures hang about it.’  

−Lindy Lee, Artist 
 

Chinatown as a character precinct 

Photo by Andrea Del Bono, UWS 

Presenter
Presentation Notes
Chinatown as a key part of City of Sydney’s Sustainable Sydney 2030 strategic plan:Chinatown public domain plan (purposefully planned vs organic growth)Public art with distinctive ‘Asian flavour’ contributes to vitality of Chinatowne.g. activation of unused space (e.g. laneway strategy)Promotion of Chinatown as a ‘character precinct’



Inter-Asian Urbanism 

Photo by Andrea Del Bono, UWS 

∗ Rapid growth of population in 
Sydney CBD, pressure on space 
for commercial and residential 
buildings 

∗ Tensions between low-rise and 
high-rise, tradition and 
modern, eastern and western 
style development 

∗ Emerging of new ‘Inter-Asian 
urbanism’ reconfigures 
Chinatown 
 
 
 
 

Presenter
Presentation Notes
3 scenarios: 1) high density tall building; 2) hybrid of tall buildings with fine grain public and commercial space 3) Chinatown as heritage landscape for conservation‘new form of inter-Asian urbanism’Increased number of Asian investors bought freehold buildings in Chinatown and Central Sydney (see slide Chinatown unbound)High-rise apartments built by Asian developers and sold mainly to local and overseas Asian buyers (e.g. The Quay, Greenland Centre)Hybrid development of both high rise and low rise in Chinatown (e.g. 17 floor Hing Loong Apartment and 2 storey old warehouses); Co-existence of contradictory aesthetics (e.g. Chinese Garden of Friendship & New Century Garden)



∗ Asianisation of shopping malls  
∗ Sanitisation of Chinatown? 

 

Inter-Asian Urbanism 

Photo by joe71102, flickr.com creative 
commons license 2.0 

Photo by aa440, flickr.com creative commons license 2.0 Photo by newtown grafitti, flickr.com creative commons license 2.0 

Photo by alpha, flickr.com 
creative commons license 2.0 

Presenter
Presentation Notes
Sensory nature of Chinatown:Shopping malls have adjusted their strategy (tenancy mix) in order to fit better with the local characteristics. (e.g. World Square & Regent Place have deliberately included more ‘Asian’ style shops and services to fit with the growing Asian clienteles in the CBD)Sanitisation of Chinatown? student respondents commented that Chinatown is a bit dirty, a reflection of Asian modern urban culture which has higher requirement on hygiene of the city. (e.g. Din Tai Fung restaurant with chefs making dumplings behind a glass wall, modern shopping malls with air conditioning) vs exotic, enclave Chinatown (signage and shopfront with Chinese characters) 



The Road Ahead 
 

∗ What will be the future of Sydney’ Chinatown?  
∗ What will be Chinatown’s role within Sydney’s aspiration 

to be a global city? 
∗ How to maintain Chinatown’s distinctive character in view 

of the urban development in its surrounding area? 
∗ What will be the future of inter-Asian engagement in 

Chinatown? 
∗ How to maintain Chinatown’s heritage and culture in view 

of all the changes? 
∗ What will be the role of different levels of government in 

the development of Chinatown?  
 

Presenter
Presentation Notes
A booming Chinatown (compared to other declining Chinatowns in Europe and US)An evolving Chinatown (upsizing, increasing diversity and growing intensity)—continue to be a significant business and cultural hub in SydneyIntercultural engagement between tradition and modernity—distinctive heritage and cultural character complement with the rest of the cityMutual-shaping/co-evolving between actors and place—Asian/Chinese actors and cultural practices respond to and reconcile with global forces, adapt and re-invent themselves and re-shape ChinatownGovernment support and guidance—alignment between Chinatown stakeholders’ perceptions and the City’s vision, to be a significant part of the global city, in spite of diverse interests and viewpoints among Chinatown stakeholdersChinatown is increasingly unmoored from a western point of reference, a departure from conventional east vs west, tradition vs modern, enclave vs mainstream dichotomies 



 
 
 

Thank you 

Photo by Andrea Del Bono, UWS 
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